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YOHO Mall XS - BRI EHEIR

YOHO MALL Food Market — Business Report

A, EEHEEEN Basic Information (AE Required )

Contact Number

S e R (] B Individual
Application Entity ] BX Team
[] /% Company
[ ] EAt Others :
TrakEEsE

FHFENREMIEEE0E / S
AR

Main Applicant Macau ID No. /
Business Registration No.

LA B HETE
Submit a second alternative plan

L] & Yes
Pl S

Alternative plan name -

[ ] & No
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B. lHH #Z(»&:R Core Project Information (/PME Required )

SRS

Project Name

(FF30)

(English / Portugués)

B
Category

] F & Staple Foods

[ ] /IN& Snacks

[ ] &R Beverages

[ ] &5 Desserts

[ {#FE & Health Foods

] 4MEREE Foreign Cuisines
(] EAfh Others :

FHTEm (2% 3570
Featured Products (Up to 3 kinds)

FE AT

Product Name

oL E R

(R /e BIED
Core Selling Points
(Taste/Features/Creativity)

TR EE CHEFTE)
Estimated Price (MOP)

AR -

[ ] 224 Students
[ ] Ji&% Tourists
[] AH#hfEE Local Residents
[ ] HAr Others :
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C. M5B SR 7t Market & Competition Brief (/WAE Required )

HEHEAE  EiliEmEERESEN - BER R UCECE
Project Fit: Briefly describe the alignment between the product, food
market positioning and target customers

WEFHESS T B B | IRGSH R 2 b

Competitive Advantage: Unique features of the product/service

D. &) #H & Preliminary Operation Plan ( 2A3E Required )

N L=l G AN DR (] ¥ (No. of Chef) :
Staffing (Core Positions) % JE & (No. of Clerk) :

[]
B ELRE (] A ERE#E Local Procurement
Ingredient Sourcing [ Essarit

Cross-border Procurement
(] HA Others :

REERTTHR RS L] ARG HERR
Basic Marketing Strategy Social Media Promotion

[ & H{E$Y Festival Promotion
[] & B{E Membership Benefits
[ ] & B 75E Recharge

(] EAtr Others :




AR TEN.O.) -
( E¥REEArIEET For Organizer Only)

E. BA #5232 Financial Summary (2 Required )

HERFIES
Self-raised Startup Capital

HPTH
MOP

AP EFTES 50,000.00
**No less than MOP50,000.00

TR HERAR (FFEE) ¢
Estimated Monthly Average Cost
(Brief)

B
AT
LA =
et ;

Ingredients -
Labor +
Others =
Total

THAL HI =R -
Estimated Monthly Average
Turnover Target

BT
MOP

TRt EE -
Estimated Sales Unit

fRIE Bl e (E e EEE TR
**Make calculations based on the above
product pricing and sales targets
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F. BEHH B R 5 Declaration & Commitment (23E Required )

AN AR | AR SRR EE R BN ARG ¢ Frig R Z AR YOHO Mall SR &g AL
sTHEIMVATA HEr (Gsels - MR~ BRI R O EEE ) 15
HE - B0 - 2B TR RGCH - RinEREE T RFEFHRZEN ©
ST YOHO Mall ERESITET SN2 E0HE AR - EELE MR RIGE
MBEME - B FRPIFFIITTEEBEN SIS  Rind s ~ TEiis - mi5E
EEITHFTAHBARER © BRI NSRS AR BB - RE s IR
AP S AR A O 408 SEUREEHH B TS IHE B E & B
EFE > EHETHEMGYENSHEGE RS

I/ We hereby solemnly declare and warrant that all the application materials submitted for
the YOHO Mall Food Market entry program (including business reports, application forms,
supporting documents, oral information and other relevant materials) are true, accurate and
complete, without any false records, concealment of material facts or fraudulent acts; we
shall strictly abide by all the project rules, management agreements and non-compete clauses
of the YOHO Mall Food Market Development Project, and comply with all applicable laws
and regulations of the Macao Special Administrative Region in respect of catering operation,
food safety, industry and commerce, taxation, market operation and other relevant fields; if
we are successfully selected and obtain the entry right and funding support, we will carry
out the stall business in strict accordance with the planning of the submitted business report,
rationally and standardly utilize all the funding and supporting resources provided by the
project, and fully perform all contractual obligations agreed with the organizer

g Nt | 5

Applicant's Signature / Chop

HEA Date :






